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ITI held its second Student Fair on Wednesday,
21 May 2003, following a very successful first

Student Fair in London earlier this year.
The Fair, co-hosted by the University of Salford

in Manchester, attracted 60 students from
Universities in Manchester, Leeds and Sheffield.

The morning session of the Fair, which
effectively turned out to be a one-day
conference, focused on academic options in
translation and interpreting. Jean-Pierre
Mailhac, Myriam Carr (both from the University
of Salford), Cristina Sousa (Regional Language
Network North West), and Bob Clark (University
of Leeds) provided useful information on how to
choose an MA in Translation and Interpreting.

The afternoon session looked at the
commercial side of translation. Clare Slack from
the Translation Centre of the University of 
Bath gave a very interesting presentation on
what an agency looks for in a translator 
and interpreter. Her talk inspired many
questions from participants which mainly
seemed to be about rates!

I gave a presentation about ITI and its
benefits for members. Possibly the most
interesting and useful part of the day for
aspiring translators and interpreters was
towards the end when Angela Sigee 
(New Associate member of ITI and German
Translator), Rebecca Power (MITI and
French/Italian/Spanish Translator), and 
Anne Hulme (MITI and North West Translators
Network Co-ordinator) provided an insight into
their professional careers as well as tips for new
translators and interpreters. Not surprisingly,
they were showered with questions afterwards.

Of the 60 students present at the ITI 
Student Fair, over 10% are currently in the
process of applying for ITI membership. 

We would like to extend a big thank you 
to Andrew Kirby at the ITI Office for making 
this event possible.
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